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Senior Executive skilled in organization leadership, P&L, marketing, team development, planning, operations, IT and motivation.

Led negotiation of joint venture that delivered $780 million in the year 2002.
Creative, insightful leader with a passion for success.  Builds and motivates teams to top performances.

· Grew customer base from 3,000 to 7,000 in 6 month time frame & generated a 20%+ upswing in funds.

· $740 million incremental revenues delivered over 5 years by developing/launching new product line.

· $74 million profit delivered by driving margin from break even to 10%.

· Normalized cash flow and eliminated need for yearly $110 million line of credit.

· Built client relationships and business alliances with American Express, MasterCard, Goodyear, Motorola and others.

Exceptional marketing and business growth experience.

· Doubled group revenues from $300 million to $600 million in 2 years with 1st-time marketing initiatives.

· Reversed declining account (20% loss in 1 year) and drove 50% revenue growth to $30 million in 1 year.

· Key in propelling division sales from $20 million to $100 million in 1 year.

Big-picture focus on the bottom line that delivers long-term results.

· $15 million savings in annual operating costs realized by consolidating 2 divisions.

· Saved $1 million annually and boosted customer satisfaction via state-of-the-art customer response system.

· Played instrumental role in successful corporate restructure of $2 billion, 15,000-employee organization.

· Spearheaded development of unified merchandising approach that set the standard for $30 billion industry.


Certificate, Competitive Intelligence, American Military University – Target 2005. B.A., Marketing Communications, Loyola University.

Certificate, Nonprofit Management, University of St. Thomas. Graduate Course Work; International Affairs, Washington University.


Advanced Certificates, Finance/Business Development, Northwestern University - Kellogg Graduate School of Business.
NATIONAL SCRIP CENTER the Largest Nonprofit Gift Card & Certificate Management Center in the U.S.
CEO, President & Board Member, 2002-Present

·  Provided leadership for a business that has processed over $3 billion in currency in 15 years. Direction for 150-person center in growing profitability, improving performance and operation, along with launching 10 new products and opening new business channels. Developed first comprehensive HR policy and plan, upgraded systems and technology, allowing guidance in capital raising, marketing, business planning and product development. Successfully structured acquisition of business assets benefiting nonprofits.

BUSINESSHIVE a business-consulting firm for start-up & established national businesses
Principal, 2000- Present

· Provide guidance and coaching in capital development, marketing, business planning & product development.

AMERICAN EXPRESS INCENTIVE SERVICES a $700 million joint venture between AMEX and Maritz
Vice President, Technology & New Business Development / CIO, 1998-2000

· Created company's 1st incentive card products achieving $130 million sales(200% higher profit than existing products).

· Acquired 30 new partners and suppliers in 1 year.  $10 million new sales in 4 months via telesales launch.

· Established product/corporate Web sites, marketing programs and supported international base of business.

MARITZ, INC.  a $2.8 billion privately held provider of market research and corporate travel/incentives
Vice President, Corporate Development, 1997

· Identified opportunity and launched joint venture with AMEX that has generated $2.4 billion revenue to date.

Vice President, Product Development/Management & Communications - Maritz Performance Improvement Co., 1996

· Led product/business development, driving division from $530 million to $730 million.

Vice President, Strategic Planning & Development - Maritz Travel Co., 1995-1996

· Directed product planning, organizational development and customer service/support for $200 million division.

· Produced $126 million new sales in 2 years by designing patented Exclusively Yours card.

Director, Business Development - Maritz Travel Co., 1993-1995

· Managed product development, vendor relationships and sales/marketing support. Sales grew 400% to $100 million.

Program Manager / Creative Supervisor - Maritz Performance Improvement Co., 1990-1993

· Developed programs to increase account revenues, cut costs and boost productivity.  Recognized with several awards.

· Key role in securing clients; M&M Mars, Bausch & Lomb, and Mobil, which produced 60% of regional revenues.

AIR PRODUCTS & CHEMICALS, INC.  a $8 billion technology & gases corporation
Project Manager, New Business Initiatives / Supervisor, Marketing Communications / other, 1988-1990

· Selected by president to assist in planning/implementation of restructure for $2 billion division.

· Simultaneously held newly created position leading electronic/semiconductor product marketing.  Revenues doubled.

AMERICAN CYANAMID CO.  a multibillion-dollar international conglomerate
Advertising Manager / Product Information & Publicity Manager - Agrichemicals Division, 1985-1987

· Key in growing sales from $800 million to $1.2 billion and market share from #5 to #3 for 9-product lines.

